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	1. Course Name

	Field applications

	2. Course Code

	Tm

	3. Semester/year

	2023 - 2024

	4. The date this description was prepared

	2023 - 2024

	5. Available attendance forms

	Attending class and field training

	6. Number of academic hours (total) / number of units (total)

	4

	7. Name of the course administrator (if more than one name is mentioned)

	Name: Prof. Dr. Salem Jassim Mohammed  Email: drsalimjasim@comc.uobaghdad.edu.iq 

	8. Course objectives

	Objectives of the study subject



	1. Giving fourth-year students in the Public Relations Department an overview of public relations, its programs, philosophy, and functions .
2. Addressing the social aspects of public relations by examining social marketing, its components, and its importance .
3. Explaining the media monitoring process and its importance to the organization .
4. It also touched on how to build good relationships with the media .
5. Then translate all these concepts into applications represented by practical assignments in the first semester .
6. Coordinating with government institutions and civil society organizations to provide training opportunities for students in the second semester .


	9. Teaching and learning strategies

	The strategy
	1 - 	Theoretical lectures
2 - 	Conducting discussion groups with students to activate dialogue skills and exchange information and skills .
3 - 	Practical classroom and extracurricular exercises .
4- 	Using computer technologies and “data show” devices.

	


10. Course structure

	the week
	hours
	Required learning outcomes
	Name of the unit or topic
	Learning method
	Evaluation method

	1. 
	2
	
	A field introduction to public relations tasks
	
	

	2. 
	2
	
	Preparing public relations programs
	
	

	3. 
	2
	
	Implementing public relations programs
	
	

	4. 
	2
	
	Image of the source of origin in institutions
	
	

	5. 
	2
	
	Models in the image of the source of origin in institutions
	
	

	6. 
	2
	
	Social marketing skills
	
	

	7. 
	2
	
	Application of social marketing skills
	
	

	8. 
	2
	
	Public relations and social marketing
	
	

	9. 
	2
	
	Social marketing website design
	
	

	10. 
	2
	
	Implementing social marketing sites
	
	

	11. 
	2
	
	Media monitoring of the institution’s external media coverage
	
	

	12. 
	2
	
	Models in media monitoring
	
	

	13. 
	2
	
	Press comments
	
	

	14. 
	2
	
	Addressing topics mentioned in the media
	
	

	15. 
	2
	
	First semester exam
	
	

	16. 
	2
	
	Organizing press conferences
	
	

	17. 
	2
	
	Preparing periodic conferences for the institution
	
	

	18. 
	2
	
	Conference organizing protocol
	
	

	19. 
	2
	
	Organizing dialogues with authorized institution officials
	
	

	20. 
	2
	
	Preparing event banners
	
	

	21. 
	2
	
	The institution's image in society
	
	

	22. 
	2
	
	Measuring the institution's image in society
	
	

	23. 
	2
	
	Crisis management in institutions
	
	

	24. 
	2
	
	Models in crisis management
	
	

	25. 
	2
	
	Internal audience participation in personal events
	
	

	26. 
	2
	
	Public participation in public events
	
	

	27. 
	2
	
	Preparing video spots
	
	

	28. 
	2
	
	Implementing video spots
	
	

	29. 
	2
	
	Preparing and implementing graduation projects
	
	

	30. 
	2
	
	Second semester exam
	
	

	11. Course evaluation

	Distribution of the grade out of 100 according to the tasks assigned to the student, such as daily preparation, daily, oral, monthly, written exams, reports, etc.

Daily and practical preparation and reports: 10
First semester exam: 10
Field exercises in the second semester: 20
Final exam: 60

	12. Learning and teaching resources

	Required textbooks (methodology, if any)
	Fundamentals of writing for public relations

	Main references (sources)
	Writing for public relations, basics of form and style

	Mainstream recommended books and references (scientific journals, reports....)
	Principles and rules of public relations

	Electronic references, Internet sites
	









