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 اهت٘اصى الاجتٌاعٛ.



 تائج الدراسة/ نالفصل الخامس
                                                                          

 

 

 
 

 

 ٓى تعسضت هشعاز كاْ هٕ اهتأثير في تحفٚصن هوٌشازكٞ في الاُتخابات. .8



 تائج الدراسة/ نالفصل الخامس
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ٓى اعتٌدت عوبرٟ المعوً٘برات اهبرتي حصبروت عوٚٔبرا ًبرّ ً٘اعبر  اهت٘اصبرى          .39
 الاجتٌاعٛ في الاُتخاب؟
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 ٗط ؟ أَحصبٛ  أَعبوٛ  أَٓى عسازن في المشازكٞ بالاُتخابات كاْ بداف  دٙ   .41
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 ٓى عٌت باُتخاب ًسش  ٗفقاً لإنجاشاتٕ في دٗزات بسلماُٚٞ ضابقٞ؟ .41
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 ٓى اضتخداَ اهسً٘ش اهطٚاضٚٞ كاْ الحافص في عٌوٚٞ الاُتخاب؟ .42
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 ًا ضبب تأٙٚدن لمسش  كٚاْ ضٚاضٛ ًع ؟ .43
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 ٓى ُاعشت ً٘ض٘ع المشازكٞ في الاُتخابات ً ؟.44
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( تبرأثير عوبرٟ   51الجدٗي اهطبرابق جبردٗي )   ٓى كاْ هوشخصٚات المرك٘زٝ في .45
 عساز المشازكٞ في الاُتخابات ؟
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الأٗلىاهفسضٚٞ 

ُٚبرٞ  علاٚٞ ب  تعسض المبح٘ث  هوحٌلات الإإحصا٢ت٘جد فسٗق ذات دلاهٞ  -1
٘ع َ اهتقوٚدٙٞ ًٗ٘اعبر  اهت٘اصبرى الاجتٌبراعٛ ٗفقبراً هوِبر     علاعبر ٗضا٢ى الإ
 الاجتٌاعٛ.

 

T- test )
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ُٚبرٞ  علاٚٞ ب  تعسض المبح٘ث  هوحٌلات الإإحصا٢ت٘جد فسٗق ذات دلاهٞ  -2
 َ اهتقوٚدٙٞ ًٗ٘اع  اهت٘اصى الاجتٌاعٛ ٗفقاً هوعٌس..علاعبر ٗضا٢ى الإ
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ُٚبرٞ  علاٚٞ ب  تعسض المبح٘ث  هوحٌلات الإإحصا٢ت٘جد فسٗق ذات دلاهٞ  -3
َ اهتقوٚدٙٞ ًٗ٘اعبر  اهت٘اصبرى الاجتٌبراعٛ ٗفقبراً هطبرلّ      علاعبر ٗضا٢ى الإ

 عِٚٞ المبح٘ث .
 

T- test )
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ُٚبرٞ  علاٚٞ ب  تعسض المبح٘ث  هوحٌلات الإإحصا٢ت٘جد فسٗق ذات دلاهٞ  -4
هوتحصبرٚى  َ اهتقوٚدٙٞ ًٗ٘اع  اهت٘اصى الاجتٌاعٛ ٗفقاً علاعبر ٗضا٢ى الإ

 اهدزاضٛ.
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Abstract 
 

                 
This study took two parts, the first was directed to a group of 

political entities that participated in the parliamentary elections in 2018, 

because these parties were the winners elections and formed the 

government, where in-depth interviews were conducted with a sample of 

media offices of these entities to learn about the methods and methods of 

campaign admonistration advertising for candidates and entities in the 

elections. The second part was directed at the Baghdad governorate 

public, as it is the broadest and closest to the political decision-making 

center, as it is the capital's public and the most exposed to political 

advertising campaigns. 

This study is considered descriptive. The researcher relied on the 

survey method, based on the problem of the study. In the main question, 

how much success has the media administration achieved in promoting 

candidates and political entities in the elections? 

In turn, four axes emerged from it: 

1- First: The best methods for managing advertising campaigns in the 

political field. 

2- The second: The level of the campaigns and their characteristics in 

terms of media. 

3- The third: strengths and weaknesses in advertising campaigns and 

working to appear with the best results. 

4- Fourth: The compatibility of the contents of the advertising campaigns 

with the prevailing customs and traditions in society. 

As for the fields of study, they were identified in three areas: 

The first: the human field and is represented in the four political 

entities, namely,Saeron Alliance, the Alnaser Coalition, the Al-Fateh 
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Alliance, and the Iraqi Qarar Alliance. As well as the Baghdad 

governorate community who are at the legal qualification age for the 

election, as the size of the respondents was determined by 384 

respondents according to the statistics of the general census of the city of 

Baghdad. 

Second: The time domain and specifies the time required to 

complete the research from 1/10/2019 to 1/10/2020 AD. 

Third: The human field is represented in a sample from the public 

of the Baghdad governorate, with its two sides, Al-Karkh Al-Rusafa, 

from districts and city centers. Also, a sample of departments in the 

media offices operating in political entities participating in the 

parliamentary elections. 

Fourth: The thematic area represented in exposing the methods of 

managing the advertising campaigns of political entities and candidates in 

the 2018 parliamentary elections. 

Among the most prominent results of the study are. 

1- The results showed that the percentage of those who possess 

information about the political entities participating in the 2018 

parliamentary elections is 40.1%, and the percentage of those who 

possess to some extent came to 35.4% from the public sector and the 

percentage of the masses that do not have information about the 

entities participating in the elections It is 24.5%, therefore, it is a 

statistically insignificant percentage compared to the percentage of 

those who do not have information and were from the total of the 

sample. 

2- The Alliance Alliance entity got the first rank in each of the well-

known political entities, and in the most advertising campaign that 

caught the attention of the public, the most contacting entity for the 

masses, and the most electoral symbols in the process of attracting 
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attention and the most convincing to the masses in its electoral 

programs, and the most entities dealing with community issues And 

his problems and provide solutions, and most entities know and 

attend conferences by the masses, and most distinguished in his 

campaign and presented through all media. 

3- The results showed that television is the first media outlet through 

which the public is familiarized with the advertising campaigns in 

the 2018 parliamentary elections, due to the characteristics of this 

medium that distinguish it from the rest of the means, and the 

accessibility of it to most of the public, then social media came 

second in the process Follow up and learn about the electoral 

advertising campaigns. 

4- The results showed that the decision to participate in the parliamentary 

elections was 60.7% for those who decided to participate before the 

advertising campaign, and that the proportion of those who decided 

to participate during the campaign was 39.3% of the respondents. 

This indicates the limited impact of advertising campaigns in the 

political field. 

5- The results showed that the use of political symbols in the election 

process did not meet the level of motivation to participate, at 52.3% 

of the sample who did not rely on political symbols in the voting 

process, and that only 47.7% used the political symbol as an 

incentive to vote. 
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